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MAJOR DOWNTOWN PROJECTS

A Permitted @ In the Pipeline
® Under Construction M Under Review
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Today's businesses, workforce and communities see the benelits of
Inversting In a culture of collaboration, We reimagine delivery and bulld

emdrcnments that support their evolution, wew.ghy.com

DOWNTOWN BELLEVUE DEVELOPMENT

PERMITTED A

Bellevue
Center,Phase |
10833 N.E. 8th St.

* 24 stories

» 526,132 square
feet of office

e [,258 under-
ground parking stalls
* 8,500 square feet
restaurant; 2,500
square feet retail

* 2-acre plaza
Developer: 10833
NE 8th Associates

The Summit Building C
320 108th Ave. N.E.

* 300,000 square feet of office
* 652 parking stalls

* Start date: unknown
Developer: Hines Global REIT

(ddddddddiddadddad

103rd Avenue Apartments
1035 103rd Ave. N.E.

Pacific Regent of Bellevue,
Phase Il
919 109th Ave. N.E.

* |75 residential units

* 6 stories

* 2 underground levels for 180 cars
Developer: HSL Properties

* 303 residential units
Developer: Fountains Bellevue SL
LLC

IN THE PIPELINE @

17-102nd Avenue NE

I Evergreen Development
Residential

Bellevue Tower
10827 N.E. 2nd Place
Residential Eastlink Bellevue
Transit Center Station
EROS Properties 450 110th Ave. N.E.

1000 100th Ave. N.E.
Residential 10625 Main Street
Residential
Fana CBD Master
Development Plan

320 106th Ave. N.E.

846 108th Avenue NE
Residential

Metro |12 Apartment, Habib Properties

Phase Il 929 109th Ave. N.E.
11109 N.E. 3rd St.
Residential I Bellevue Plaza
117 106th Ave. N.E.

ON THE COVER

Part of the expansion of Lincoln Square in downtown
Bellevue includes a hotel called W Bellevue. It will have
245 rooms, meeting and event space, three restaurants
and bars, and a gym.

RENDERING BY NEOSCAPE COURTESY OF KEMPER DEVELOPMENT
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UNDER REVIEW I

Bellevue Square Southeast
Corner Expansion
701 Bellevue Way NE

* 220,000 square feet retail/commercial

* 204 hotel tooms

* 239 residential units

* 1,700 parking stalls in 5 underground levels
Developer: Kemper Development Co.

Hilton Garden Inn

10650 NE 9th Place
* 254 hotel rooms
Developer:West77 Partners

Plaza 305

305-108th Ave. N.E.

* 195,340 square feet of office
* 5,700 square feet of retail

* |5 stories
* 510 parking stalls

Developer: Fana 305 LLC

Bellevue

Center,
Phase Il
10833 N.E.
8th St.
* |8 Stories
* 430,000
square feet
of office
* 900 park-
ing spaces
under-
ground
Developer:
10833 NE
8th Street
Associates

DOWNTOWN BELLEVUE DEVELOPMENT

415 Office Building

415 106th Ave. N.E.
* |6 Stories
* 355,362 gross square feet
* 2,800 square feet of retail
* 6,200-square-foot Bank of America
* 8 levels of underground parking
Developer: Schnitzer West

Bellevue
Tower
Phase |
10605 N.E.8th St.

* 20 stories

* Street retail

* Underground
parking
Developer:
Sterling Realty
Organization

PAGE 3

Marriott AC Hotel
10628 N.E. 2nd St.
* 7 stories
* 234 rooms
* 2 levels of underground parking
Developer:WPPI Bellevue AC Hotel LLC

AMCUT

10133 Main St.
* 2 stories
* 1,586 square feet of office
Developer: 10133 Main Street LLC

UNDER CONSTRUCTION @

Main Street Flats
10505 Main St.

* 260 residential units

* 7,000 SF of ground floor retail

* Underground parking with 319 spaces
Developer: Alamo Manhattan Main Street
LLC

—_— | NE— ——
L —

Main Street Gateway
10328 Main St.
¢ 24,475 SF of commercial
¢ 369 units

* 625 parking stalls
Developer: Wolff Co.

Marriott
Hotel
200 | 10th Ave.
N.E.

* 376 rooms
* 7,500 SF of
restaurant

* 440 parking
stalls

Developer:WPPI Bellevue MFS LLC

Bellevue at Main

15 Bellevue
Way SEE.

* 33,000 SF
of retail and
commercial

* 262 resi-
dential units
* 475 parking
stalls

Developer: SRM Development

Bellevue Apartments

204 111th

Ave. N.E.

* 5 stories

* 57 apart-
ment units
* 23 parking
stalls

Developer: LIHI Properties

Alley 111
11011 N.E.
9th St.

* 259 residen-
tial units

* 76,200 SF
retail and res-
taurant

* 247 under-
ground parking
spaces
Developer: Skanska USA Development

Bellevue
Office
Tower
833 108th
Ave. N.E.

* |9-story
office building
* 2 levels of
underground
parking

* Detached
6-story park-
ing garage
Developer:
Trammell
Crow Co.
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Bellevue Park Il Apartments
10203 N.E. Ist St.

* 10,400 SF
retail/com-
mercial

* 160 apart-
ment units

* 213 parking
stalls
Developer:
Bellevue Park Apartments LLC

Lincoln
Square
Expansion
410 Bellevue Way
N.E.

* 120-room hotel
* 200 condos

* 545,000 SF office
* 392,000 SF retail
Developer: Kemper
Development Co.

IOS OMA
Phase Il
10608 N.E.
2nd St.

* 15,000 SF
commercial

* 124 units
Developer: SU
Development
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he tower cranes have
T returned to the skyline, and
there is a lot going on in and
around downtown Bellevue these
days — with much more to come.

Take, for instance, the state’s
largest contin-
uous concrete
pour recently
at the Lincoln
Square expan-
sion involving
81 trucks run-
ning nonstop
for 24 hours.
Or the new
Marriott Hotel
south of City
Hall that is
nearing completion. Or several
major residential buildings that
continue to climb upwards, fur-
ther altering Bellevue’s skyline
— just as the park corridor from
downtown to Meydenbauer Bay
alters the streetscape. And it's
all according to plan.

Bellevue is constantly looking
decades ahead to define how
we want to grow. Two important
planning processes that encap-
sulate the City Council’s and the
community’s vision — the latest
comprehensive plan update and
the Downtown Livability Initia-
tive — are well underway but
will include even more feedback
from the public before they are
approved by council. Both will
guide the city’s approach to
downtown growth and develop-
ment for the next 20 years.

Projects that were just discus-

BY MIKE BRENNAN
CITY OF BELLEVUE

DOWNTOWN BELLEVUE DEVELOPMENT

BELLEVUE BLOOMS WITH CONSTRUCTION CRANES

Projects that were just discussions two years ago are under construction.

sions two years ago are under
construction. Many important
pieces are coming together nice-
ly to make Bellevue the place
where you want to be:

® Retail destination. Bellev-
ue’s reputation as a center for
shopping and entertainment is
being enhanced by new con-
struction and changes around
Bellevue Square.

An upscale grocer will occupy
about 30,500 square feet of the
old J.C. Penney space. Across
the street, the Lincoln Square
expansion adds retail, cinemas,
restaurants, hotel rooms, apart-
ments and offices to an already
bustling neighborhood.

An established 24-hour restau-
rant, 13 Coins, is making its first
foray into the Eastside.

And fans of Old Bellevue will be
excited to see many new restau-
rants and other entertainment
and retail options being added
to that neighborhood; there are
three active mixed-use projects
within a three-block radius.

® A growing and active down-
town. All over town we are seeing
more residential. The cranes are
working hard to stay out of each
other’s way as everyone moves
their projects through to comple-
tion. More than 750 residential
units will be added in the not-
too-distant future in Old Bellevue.
With one more residential project
under construction adding 260
apartment units just one block to

BUILDING PRODUCTS

Strong-Tie

N SOLIDSTART

ENGINEERED WOOD I-JOISTS

CALL
800-GLC-GRAY

‘E gray lumber company

A Century of Performance + Integrity
Phone 253.752.7000 e graylumber.com e Fax 253.759.7560

“We Deliver...

Anywhere!”

the east of Bellevue Way on Main
Street, there will be no shortage
of living space in the heart of
downtown.

The second phase of SOMA
Towers, a residential high-rise
at 106th Avenue Northeast and
Northeast Second Street, is
under construction. This project
will add 127 residential units
and three levels of retail, includ-
ing restaurant space, in the City
Center South neighborhood.

On the north side of down-
town there has been significant
growth as well, within the City
Center North neighborhood. The
19-story Nine Two Nine office
building will add a substantial
amount of office space in what
has been known as the Wasatch
Super Block. Bringing additional
energy is a project under review
called Washington Square Hilton
Garden Inn that would add 250
hotel rooms.

We have strong expectations
for further growth in the City
Center North neighborhood.

® 900-acre Bel-Red District.
Development just outside of
downtown is also moving along
quickly, including the emergence
of the new mixed-use Spring Dis-
trict neighborhood. The Spring
District will eventually be home
to about 3,000 residents, 200
retail workers and 18,000 office
workers.

Also, 450 apartment units,
including 36,000 square feet of
affordable housing, are soon to
be completed on the east side of
the Bel-Red District.

©® More transportation options.
On the horizon is change that will
come with delivery of East Link
light rail, a new reliable trans-
portation option that will begin
construction soon and provide

SEATTLE DAILY JOURNAL OF COMMERCE « THURSDAY, MARCH 26, 2015
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rider service in 2023.

East Link was a key foundation
piece used in planning and rede-
fining the future of the Bel-Red
District and will be the catalyst
for new transit-oriented devel-
opment in that part of the city.
It will also provide rider service
downtown with a station across
the street from Bellevue Transit
Center.

® Supporting links. Parks,
roads and utilities are required to
make the city livable, especially
as it grows and becomes denser.

We are reviewing those needs
through the Downtown Livabil-
ity Initiative, looking for ways to
work with developers to create
a downtown that is consistent
with Bellevue’s moniker, “City in
a Park.” Current efforts include
completing the last quarter of

CRANES — PAGE 11

PHOTOS FROM THE CITY OF BELLEVUE



wo years ago around this
Ttime | was a city planner
in a Colorado town seeking
jobs in the Seattle area when |
came across a posting for a job
in downtown Bellevue.
3 - == My now hus-
- band, but then
long-distance
boyfriend,
worked for
Boeing. The
chance of get-
ting him to
move to Gold-

- , en was slim.
BY AUGUSTA | made the
DEVRIES leap, packed

my bags and

set up life in
the heart of

downtown.
| haven’t
looked back — just forward and
up and around. After two years,
| recognize that | am still fairly
new to the place; | am still learn-
ing the history and am in no way
the definitive spokesperson for

WE'RE ON YOUR TEAM.

When you work with Star Rentals, you add powerful
players to your project team—pros that are skilled,

DOWNTOWN BELLEVUE DEVELOPMENT

HOMOGENEQUS? BORING? NO WAY!
WHY ONE NEW MILLENNIAL LOVES BELLEVUE

my generation, but here’'s my
view as a newcomer, and yes, a
millennial.

First impressions

Yes, Bellevue is clean, safe,
shiny and new; but there’s
more. Growing up in the Mid-
west and then moving to Den-
ver for graduate school, I've
experienced great cities of
various scales. From a logging
town with a “cross-river” high
school rivalry to a Wild West
growth center with tech hubs
and sustainability initiatives,
the places I've chosen offer
some of the best opportuni-
ties for outdoor adventure and
recreation.

Adventure is in my DNA, and
downtown Bellevue’s proximity
to opportunity and innovation
is no exception.

Like every city, Bellevue is
a product of its history. In
comparison to Seattle’s story,
downtown Bellevue’s architec-

knowledgeable, and easy to work with.

Star Rentals employees are the most experienced in the
industry. From our extensive training and safety programs
to our equipment expertise, you can count on us to
deliver the goods. We make sure you get fast, responsive

service, and headache-free billing.

Do we think it’s important to be a team player? Absolutely.

100 YEARS OF OUTSTANDING SERVICE.

Star Rentals is the oldest, largest and most reliable
independent rental company in the Pacific Northwest.

5TAR

Preferred Supplier

to the West's Best Contractors

RENTALS

ture and modern economy are
still quite young.

Bellevue incorporated in 1953.
As downtown Bellevue came
into its own as a thriving busi-
ness center in the 1970s and
80s, the city was as a bedroom
community for suburbanites
traveling across the bridges to
work in Seattle. First Bellevue
saw single-family homes pop
up amongst the strawberry and
blueberry fields along the shores
of Lake Washington. Then came
basic community services and
shops to meet the demands of
the day.

Automobiles were in their hey-
day and land and parking were
plentiful. It’'s no wonder why the
built form reflects remnants of
surface lots and strip malls.

| remember my first walk
around downtown, a rainy April
evening. As | wandered the
superblocks and took note of
the built environment, it was
apparent | was in the business
district at first, yet | felt drawn

to the activity on Bellevue Way.

Come to learn the history of
Bellevue Square and how the
mall anchored and encouraged
future development, it started to
make sense how the downtown
was built out. | can see the con-
nected and walkable downtown
that planners envisioned back in
the 1980s.

While | know downtown devel-
opment has made great advanc-
es, it still has a lot of potential to
better connect downtown dwell-
ers to shopping, entertainment
and their jobs.

Evolving stereotypes

That mark of an auto-oriented
city may stick around, but the
car isn’'t the only way people are
experiencing downtown. I'm see-
ing more and more companies
view downtown and the greater
Eastside as prime access to their
employees, housing and a desir-
able quality of life for families.

As a Kirkland resident who

Ray Slyfield
Heavy Equipment Service Manager
20 years experience

PAGE 5

once enjoyed living in Old Bel-
levue, | appreciate that | was
able to access downtown Bel-
levue by foot, and now by bus,
bike or car. That’s what makes it
attractive to businesses, techies
and newcomers like myself: the
element of choice and access to
amenities.

Downtown Bellevue is diverse.
I've heard it called “homoge-
neous” and “boring,” but those
labels just don’t ring true. Last
week, | rode my bus from down-
town Bellevue to Kirkland and
it was standing room only. As |
stared out the window, | could
hear three different languages
spoken around me. Downtown
Bellevue is not as homogeneous
as it once was or as people still
seem to think.

People toss around the fable
that “nobody walks in down-
town Bellevue,” but | can name
numerous colleagues and coun-
terparts who walk to work (not to

MILLENNIAL — PAGE 12

Auburn e Bellevue ® Bremerton ¢ Eugene e Everett ¢ Hillsboro e Longview e Olympia ¢ Pasco ¢ Portland ¢ Salem e Seattle ® Spokane ¢ Tacoma e Vancouver ¢ Wenatchee ¢ Yakima
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he city of Bellevue’s rapid

T transformation from pre-war

strawberry fields via 1970s

asphalt parking lot to today’s

high-tech urban village has been

N astonishing.

/S 5. 4 Such  rapid

3 development

L «| brings both

great opportu-

nity and poten-
tial risk.

As Bellevue
continues
to head into
the future at
breakneck
speed, what
can we do
to guide its development and
continuing success? How do
we ensure that young people
attracted to jobs in Bellevue’s
thriving high-tech sector choose
to stay, live, raise their kids and
ultimately retire here? How do we
make it affordable?

In 1990, just 1,192 people lived
in downtown Bellevue. By 2012 it
was 10,500. By 2035 we're look-
ing at a probable 19,000 people
— most of them in an area that
represents just 2 percent of the
city’s total land area.

That's a truly dramatic trans-
formation for those former straw-
berry fields. If we are to avoid
a repeat of the characterless
asphalt phase of the 1970s this
growth will need some guidance.

In 2012, the city and the Bel-
levue Department of Community

BY BRIAN BRAND

Eight Northwest Locations:

Tri-Cities
509.735.2698

Seattle
206.233.9639

Bend
541.388.9290

Vancouver
350.690.433

DOWNTOWN BELLEVUE DEVELOPMENT

WHAT CAN BELLEVUE LEARN FROM OTHER BIG CITIES?

Development created the Down-
town Livability Initiative. Conrad
Lee, mayor at that time, appoint-
ed a citizens’ advisory committee
(CAC) to shepherd the initiative.

Working with a spectrum of
stakeholders and community
members, and with active and
engaged support from the Bel-
levue Downtown Association, the
CAC has identified critical suc-
cess factors for Bellevue’s future.

This excerpt from the Down-
town Bellevue Subarea Plan
defines livability as being:

“...about quality; about weaving
an urban fabric rich in resources
and quality of life. Livable cities
provide welcoming places to eat
and sources of entertainment.
Livable cities develop parks and
open space. Truly great cities
are also memorable. Memorable
cities impart an unforgettable
experience from having visited
there. Memorable cities have
strong, clear identities.”

With the benefit of hindsight
and the opportunity to explore
what’s working in other burgeon-
ing cities around the world, the
CAC identified the key charac-
teristics that will set downtown
Bellevue on the path to sustain-
ing itself as a livable, memorable
city.

Livable cities are walkahle

First among the CAC’s recom-
mendations is the overriding
importance of creating safe, easy

Engineering +
Environmental

pbsenv.com

Portland
503.248.1939

Coos Bay
541.266.8200

Boise
208.344.3539

Eugene
541.686.8684

and attractive pedestrian access
in the downtown area.

Melbourne, Australia, recently
voted the world’s “Most Livable
City,” is characterized by its wide
pedestrian sidewalks bustling
with activity and lots of opportu-
nities for socializing or the sim-
ple pleasure of people-watching.
In Bellevue, where the average
block is almost three times lon-
ger than a typical Portland or
Seattle block, this means find-
ing ways to break the distances
with mid-block connectors, wider
sidewalks, mid-block street cross-
ings and enhanced pedestrian
amenities.

Another challenge is the width
of the streets and how much time
it takes a pedestrian to cross.
The current young demographic
of high-tech workers may have
no problem with a brisk sprint
across four to six lanes of traffic
in the allotted 12-second cross-
ing time, but what about parents
with toddlers? What happens as
we get older and less inclined
to jog across intersections? We
need to find better, easier ways
for pedestrians to safely cross
downtown streets.

Open, green space is also an
essential feature of walkable cit-
ies — one that enhances their
appeal but also serves the critical
function of providing gathering
places that reinforce neighbor-
hood identity, encourage people
to linger outdoors and offer rec-
reational opportunities for young
and old alike.

Encoding livability

As designers and creators of
the built environment we can find
many elegant solutions to such
challenges, but they require care-
ful planning. The goal of the CAC
is to recommend updates to the
city land use code, adopted over
30 years ago, that will promote
the adoption of livable develop-
ment strategies as the city con-
tinues to evolve.

The recommendations focus on
several key areas with consider-
ation to how their development
relates to livability:

Major pedestrian corridor

® Extend the pedestrian corridor
to the east to be more integrated
with the Civic Center District and
the future light rail station.

® Create a memorable down-
town feature with green, open
space, better weather protection
and improved wayfinding, lighting
and crosswalks.

Open space and amenities

® |[dentify and incentivize open
space for each downtown neigh-
borhood, to help address each
neighborhood’s needs and char-
acter.

HERE ARE SOME LESSONS

In Vancouver, B.C., buildings of varying heights, widths and
with interesting tops allow for views and light between them.

In Denver, some streets provide multi-modal transportation for
pedestrians, bikes, cars and transit.

In Pasadena, California, mid-block connections on large blocks
provide space for quirky retail, landscape, sitting and pedestrian
weather protection.

In New York City, pedestrian corridors reinforce neighborhood
identity and encourage people to linger outdoors with places
to sit and people watch.

SEATTLE DAILY JOURNAL OF COMMERCE « THURSDAY, MARCH 26, 2015




® Strengthen requirements and
guidelines for integrating path-
ways through superblocks.

® |dentify and prioritize ameni-
ties that reinforce neighborhood
identity and encourage creative
design.

® Potential to focus bonuses on
the most important amenities.

Building height and form

® Encourage more interesting
and memorable architecture and
create a more distinctive skyline.

® Be flexible enough to allow
architects and designers the
freedom to create unique build-
ings.

® Create opportunity for more
light and air between buildings
by increasing height and allowing
more open space at ground level.

® Incentive schemes for addi-
tional height or floor space.

® Promote variability in build-
ing heights to reinforce district
identity.

® Focus density around light
rail and transit.

Parking and transportation

Livable cities have compre-
hensive parking strategies
and encourage efficient, multi-
modal transportation including
cars, transit, bikes, light rail and
pedestrian accessibility. The
city needs to adopt common-
sense, achievable targets that
will greatly enhance the livability
experience, for residents and
workers alike.

In the downtown core these
include:

® A comprehensive parking
study to assess on-street park-
ing, public garages, and coor-
dinated management of the
parking supply such as valet or
shared use.

® Review the code to respond

CAD Solutions

DOWNTOWN BELLEVUE DEVELOPMENT

to changing needs as East Link
light rail nears completion (2021-
23).

® Explore a potential shared
public parking facility for short-
term use to serve the Old Bel-
levue area to encourage visitors
and shopping.

® Reduce single-occupancy-
vehicle trips to 40-50 percent
of total transportation mix.

® Wider sidewalks with pedes-
trian amenities.

® Clear, easy to read signage.

Build it and they will come

There is much we can do to
inform and construct a frame-
work for successful city develop-
ment, but the critical success
factor is less easy to codify:
people.

Truly livable cities evolve organ-
ically as a result of people choos-
ing to make them their home.
Affordable housing, open space,
mobility and access, and good
jobs are all factors in this deci-
sion but the ingredient that sets
truly memorable cities apart is
diversity. Think of the kinds of
things we want to see when we
visit a different city: Graffiti Alley
in Melbourne, Covent Garden in
London, Granville Island in Van-
couver, Chinatown in San Fran-
cisco, even the Burj Khalifa in
Dubai. We want to see the things
we can't find anywhere else.

This is particularly challenging
for a city as young as Bellevue.
We already have many attrac-
tive amenities including Bellevue
Square and The Bellevue Col-
lection, Downtown Park, Mey-
denbauer Center, Bellevue Arts
Museum, and the newly reno-
vated Bellevue Botanical Garden.
The list will continue to grow as
the city expands Meydenbauer

Waterfront Park and plans the
future Tateuchi Center perform-
ing arts facility.

As we build new and rebuild
old we must find the balance
between providing the best ame-
nities and risking the loss of
the unique offerings that make
a city authentic. Branded res-
taurants and luxury boutiques
have appeal, but they must be
balanced by the ethnic “hole-in-
the-wall” lunch favorite.

We need a place for quirky,
small shops filled with objects
that catch the eye and slow down

PAGE 7

Bellevue has some “livable streets” with wide
sidewalks, weather protection and landscaping
that separates the sidewalk and drive lanes.

the passing pedestrian, encour-
aging them to linger. We need
outdoor spaces with their own
identities: some days you want
the excitement of the skate park,
some days you want the Zen-like
peace of a tranquil garden.

Memorable cities have nooks
and crannies that offer it all.

As we continue to shape the
future of Bellevue these are
questions we should all be think-
ing about. The CAC has laid the
foundations for a flexible frame-
work that enshrines many of the
common elements of successful

Lincoln Square Expansion®
Lincoln Square
Bellevue Arts Museum™*
Bellevue Place

Bellevue Square
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PHOTO FROM BAYLIS ARCHITECTS

cities. It is up to us, developers,
designers, engineers of the built
environment — people — to add
the personal flair and creativity
that are the hallmarks of diver-
sity and authenticity.

Brian Brand is a principal at
Baylis Architects. He is a long-
time resident of the Bellevue
area, is a board member and
executive committee member of
the Bellevue Downtown Associa-
tion, and a strong advocate for
the Downtown Livability Initia-
tive.

T E R

ARCHITECTS
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DOWNTOWN OFFICE SPAGE WILL JUMP 23% IN 18 MONTHS

Tech companies seeking the best office space to attract workers have created huge rent disparities between the CBD and outlying areas of Bellevue.

DOWNTOWN BELLEVUE DEVELOPMENT

Seahawks jersey the Friday

before the Super Bowl. You
feel you must have new gear, but
everything is picked over, and
what is left is the wrong size and
75 percent
more expen-
sive than dur-
ing preseason
games.

This is what
office ten-
ants have
been facing
as they look
to secure new
and expanding
space in the
Bellevue CBD.
There are simply too few choices
at premium rates.

Rental rates for the best spac-
es and buildings are $35-$40
per square foot, making the Bel-
levue CBD the most expensive
submarket in the entire Puget
Sound region. Once operating
expenses — real estate taxes,
janitorial services, utilities, build-
ing management and mainte-
nance — are considered, the
total can be over $50 per square
foot annually, excluding parking.

These rental rates are tame

Imagine shopping for your

BY PAUL SWEENEY
BRODERICK GROUP

by San Francisco standards, but
are 75 percent higher than when
most office tenants last shopped
for new space following the 2008
recession.

In regards to supply, any vacan-
cy rate lower than 10 percent sig-
nifies a tight, landlord’s market
with increasing rents. Vacancy
rates for Class A office space in
the Bellevue CBD are 7.4 per-
cent, with the premium buildings
at less than 5 percent.

Recruiting tool

Over the 28 years of my career,
the view of office space by ten-
ants in our area has transitioned
from that of a necessary expense
to a very important asset, mainly
as a recruiting tool.

Most of Bellevue’s office mar-
ket is made up of technology ten-
ants that are competing for the
best and brightest employees. As
such they need to offer the best
office space and location.

Technology has allowed greater
efficiencies in space usage, and
as a result companies are aver-
aging densities between five and
seven people per 1,000 square
feet versus the historical three
to four.

Parking ratios have remained
at four per 1,000 square feet
or less in suburban Bellevue,
which means that companies
must provide convenient mass
transit options to make up the
difference. Additionally employ-
ees want a “walkable” 24-hour
environment with restaurants
and retail, nearby housing, and
hotels for visitors and confer-
ences.

Downtown Bellevue is the place
to go for all these required ame-
nities, and companies are willing
to pay accordingly. For example,
comparably aged buildings along
I-90 in Bellevue are $18-$21
per square foot less costly per
year ($23-$27 including parking)
than downtown Bellevue — an
incredible disparity that never
existed before.

Clearly, office tenants are “pay-
ing up” for downtown Bellevue.

This rent disparity was created
by Bellevue technology compa-
nies paying average salaries of
$167,000 to attract top work-
ers. With an additional $18,000
for benefits such as health
insurance and retirement, the
totals come in at a staggering

INVENTORY — PAGE 11

3 BIG OFFICE PROJECTS
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Schnitzer West’s 425 Centre is a 16-story tower with 360,000
square feet of office space at 415 106th Ave. N.E.

IMAGE COURTESY OF STUDIO 216

Kemper's Lincoln Square expansion has a 31-story office tower
and a 41-story tower with a hotel and 231 apartments.

Corporate Office
1010 6th Ave N - Kent, WA 98032
Phone: 253.480.2372 « Fax: 253.856.1328

IMAGE COURTESY OF KEMPER DEVELOPMENT CO.
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RETAIL DRIVES GROWTH IN ONGE
SLEEPY’ DOWNTOWN

Staying ahead of retail trends and catering to changing demographics of shoppers will keep

the downtown core strong.

s cities around the coun-
‘ \ try strive to revitalize their
downtown cores, Bellevue
is thriving. This is not by acci-
dent, but rather by design.
Planning that stems back sev-
eral decades by the city, local
= 3 residents and
the business
community
created the
perfect union
of a strong
business cen-
ter, a great
place to live,
and vital and

BYUMHLL  lively  retail.
KEMPER Staying ahead

of retail trends
DEVELOPMENT and catering to
the changing demographics of
shoppers will keep the downtown
core a central driving force in
strengthening our community.
According to a report by the
University of Wisconsin on down-
town business developments,
“Few, if any, downtowns or Main

Street districts can ever create
and maintain a retail mix the way
a retail mall can. This is espe-
cially true for the vast majority of
the commercial districts located
in small and medium-sized com-
munities.”

Yet, Bellevue continues to
strengthen its retail offerings,
restaurants and nightlife center-
ing around The Bellevue Collec-
tion and spreading outward to
the benefit of small retailers,
Main Street restaurants and
shops, and other retail devel-
opments. With the expansion
of Lincoln Square and Bellevue
Square bringing 375,000 square
feet of new retail, dining and
entertainment along the city’s
main retail street Bellevue Way
in fall 2016, the power of retail in
downtown Bellevue will continue
to grow.

Studies show that great retail
is the catalyst for growth within
cities and the core of a success-
ful downtown.

Jobs in downtown Bellevue

SEATTLE DAILY JOURNAL OF COMMERCE « THURSDAY, MARCH 26, 2015

have quadrupled since 2008
as businesses like Microsoft,
Expedia and Eddie Bauer have
expanded and newer compa-
nies like Bungie and Valve have
moved in. That growth is rein-
troducing downtown to diverse
workforces and changing its past
reputation as a sleepy commu-
nity to its rightful place as a
premier urban center.

Recent articles cite young pro-
fessionals choosing to live and
work downtown in part because
of the thriving nightlife and
access to diverse retail and din-
ing options.

A relevant and thriving retail 15

core also helps stave off the

challenge presented by online §

retail powerhouses that increas-
ingly capture sales from tradi-
tional brick and mortar stores.
Even during the tough economic
downturn in 2009-10, sales
at Bellevue Square grew every
month and new retail continued

RETAIL — PAGE12
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The expansion of Lincoln Square, shown here, and
Bellevue Square will bring 375,000 square feet of
new retail, dining and entertainment by fall 2016.

IMAGE FROM KEMPER DEVELOPMENT
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value that lasts
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clients have relied on us for our industry-defining expertise and
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the circular promenade at Down-
town Park, and expanding the play-
ground.

The city is in the initial stages
of construction to create Meyden-
bauer Bay Park, which will provide
a link to the waterfront from down-
town.

The conversations continue about
other office and residential build-
ings that developers are looking to
start. We anticipate ongoing discus-
sions with the development com-
munity and downtown residents
as these projects unfold in the next
few years.

Like the rest of the region
and country, Bellevue struggled
through the recession, but that has
changed. It's wonderful to see so
much happening after those chal-
lenging years.

Looking ahead, we are not antici-
pating the rapid decline we experi-
enced with the last cycle. Invest-
ment and development interests
are at a high level with no signs of
a sudden fall off.

The tower cranes will continue to
swing, the skyline will continue to
change, and Bellevue will continue
to follow its plan that will lead to a
bright future.

Mike Brennan is the city of Bel-
levue’s director of development
services.

UNIVERSITY
MECHANICAL

CONTRACTORS, INC.

DOWNTOWN BELLEVUE DEVELOPMENT

INVENTORY

CONTINUED FROM PAGE 8

$185,000 per year per employee.

Translating those figures to the language
of office space leasing, using six workers
in 1,000 square feet as average occu-
pancy, it equates to $1,110 per square
foot per year being spent to attract talent.

With that employment cost per square
foot in mind, it is easy to see why tenants
might think $50 per square foot annually
in rental costs is a bargain to secure the
best office space and location on the
Eastside. The average worker spends
over half of their work week in their office
so the quality of office space, ease of
access to it, and neighboring ameni-
ties becomes a very large component in
deciding which company a prospective
employee chooses.

The result of all this is a very tight
downtown Bellevue office market and
rents at historic highs finally driving new
construction.

But, relief is on the way.

Under construction

Opening December 2015: Trammell
Crow and Principal Real Estate Investor’s
929 Building is 19 stories that will deliver
462,000 square feet of office space at
833 108th Ave. N.E. The building has
large common areas, an athletic facility,
conference rooms, and the desired down-
town location within walking distance to
the Bellevue Transit Center.

October 2016 (approximate):
Schnitzer's 425 Centre at 415 106th
Ave. N.E. will add 354,000 square feet

We Build Value

Customer Service

engineered
systems

in a 16-story building, also comprised of
attractive large common areas, an ath-
letic facility, conference rooms and easy
access to the transit center.

November 2016: Kemper Develop-
ment’s Lincoln Square expansion will
deliver a 31-story, 715,000-square-foot
office tower; a 41-story tower with a
245-room four-star hotel and 231 luxury
apartments; and 180,000 square feet
of retail and restaurants. All will connect
to Kemper’s existing 4 million square
feet of office, retail, hotel and residential
properties.

The Lincoln Square expansion will offer
the most iconic tower, best amenities,
views, and access to retail and hotels,
albeit at a premium over the others.

Planned

Waiting in the wings is the Summit
Ill site at Northeast Fourth and 108th,
recently purchased by Hines. The garage
is complete and there is only a 16-month
delivery timeline to provide an additional
333,000 square feet of office space in a
15-story building.

These new buildings, including Summit
lll, add approximately 1.9 million square
feet to a downtown Bellevue market that
is now only 8.2 million square feet. This
represents a 23 percent increase in inven-
tory in a short 18 months.

Since the late 80s, Microsoft has been
the driver of the market, currently occu-
pying 26 percent of the entire Eastside
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office market, and over 21 percent of the
space in downtown Bellevue. In years past
they would readily lease a large percent-
age of this new construction space. How-
ever, Microsoft’s appetite for speculative
space has paused and that leaves oppor-
tunities for the new and growing tenants
looking to capitalize on both premium
new offices and the Eastside’s wealth of
educated talent.

Supply is clearly on the way, and it will
be provided with these new buildings
that offer higher floor-to-ceiling heights,
more natural light with improved exterior
window design, improved views in some
cases, and electrical and cooling stan-
dards that better meet the technology
requirements of today’s tenants.

Despite the extreme construction costs
to provide better office space, rental rates
will still be in the $35-$42 per square
foot range ($48-$55 including expenses)
for these new buildings as the increased
competition puts at least a temporary lid
on continuing rent increases.

The wait is over as tenants are already
signing leases and soliciting proposals for
the new space. It remains to be seen if it is
too much or not enough new construction,
but regardless it will provide a welcome
relief to those companies that seek the
best in Eastside office space for their
highly valued employees.

Paul Sweeney is a principal and co-
founder of Broderick Group, a Seattle- and

Bellevue-based commercial real estate
brokerage.
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RETAIL

MILLENNIAL

CONTINUED FROM PAGE 5

mention the hundreds who venture out to the food truck pod
near Barnes & Noble each day). Just stand at 108th Avenue
Northeast and Northeast Fourth Street for 10 minutes over
a lunch hour and see how many people flood the streets at
lunch time. And take note of the diversity; | would venture to
say more and more people feel like they “fit in” downtown,
myself included.

An opportunity

As downtown Bellevue continues to grow into an even
more mature city, transportation choices will become more
abundant and community amenities like farmers markets,
street fairs and festivals will continue to pop up, making
downtown attractive to all generations.

What | have observed in my first few years here are the
early signs of Bellevue’s fastest growing neighborhood. We
will continue to see the density around here that resembles
a bustling community and less of a business-only district.

Downtown Bellevue is an interesting, fast-paced, thriving
economy maturing with each new crane that goes up. It has
come a long way I've been told, but in my view, we are bound
to see an even greater, grittier, vibrant downtown.

| had the chance to sit on the founding board of the down-
town residents association in 2014 and was also fortunate
to graduate from the city’s inaugural civic leadership class
of 2013. Both were fascinating experiences, demonstrating
momentum for millennials to get involved as downtown Bel-
levue continues to evolve.

Augusta DeVries is the transportation program director at
the Bellevue Downtown Association. She holds a master’s
degree in urban and regional planning from the University
of Colorado-Denver and a bachelor’s degree in legal studies
from the University of Wisconsin-Madison.
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to expand throughout the down-
town business district.

Keeping our eye on the chang-
ing needs of the community is
critical for retail to continue to
be the powerhouse that it is
today in downtown. Apple, Micro-
soft, Tesla and Leica represent
retailers that infuse new life to
retail settings where customers
can experience technology-rich
products from knowledgeable
salespeople.

Street-front shopping has cre-
ated a healthy walking commu-
nity in Bellevue, linking shop-
ping communities from Main
Street to Bellevue Square. Lin-
coln Square and the expansion
of Bellevue Square will contin-
ue to stretch the walkability of
the downtown core southward,
keeping the sidewalks filled with
shoppers, workers and families.

Unique and first-to-market
retailers will also draw shop-
pers. Chef-inspired restaurants,
creative stores and boutiques
will attract millennials, the 79
million people born from 1985
to 2004 who soon will become
the largest population of shop-
pers.

Millennials are unlike any oth-
er as they have grown up with
prosperity and recession, and
unheard-of availability of diverse
products. They see technology

as second nature, yet they are
not necessary brand driven.
They will drive long-term sales
in the future, but don’t sideline
the 23 million additional over
55 baby boomers’ buying power,
which will translate to overall
higher spending and greater
influence in retail for the next
decade.

Keeping it fashionable is criti-
cal, and Bellevue stores are the
envy of many communities, with
designer clothes, sleek home
furnishings and technology
“fashion” from high-end stores
like Bose and Leica.

Keeping it eventful is also
critical. People come for Fash-
ion Week at The Bellevue Col-
lection, Snowflake Lane during
the holiday season, Bellevue
Summer Outdoor Movies and
Bellevue Arts Fair. These events
attract people that eat, play,
shop and stay downtown.

Keeping Bellevue accessible
with free parking is another
important element. To shop in
Seattle, you pay to park. With
street parking free or low cost,
10,000 free parking slots today
plus thousands more coming
with the expansions at The Bel-
levue Collection, shopping is
easy, safe and accessible in
Bellevue.

Open spaces and gathering
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places also build communities.
The more spaces to meet, talk
and interact, the more people
will be drawn to Bellevue. Parks,
along with the open gather-
ing spaces within The Bellevue
Collection, welcome people to
make downtown their destina-
tion.

And, don't ignore green and
healthy. While buying green is
still a minority option, consumer
buying habits are approaching
a tipping point. Retailers that
cater to a healthy lifestyle and
offer products with sustainabil-
ity in mind will influence a por-
tion of future retail.

The future of Bellevue retail
is stronger than ever and with
careful planning will continue to
be a driving force in building the
downtown community.

Jim Hill is vice president of
Bellevue-based Kemper Devel-
opment.
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